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What is content 
design?
More than words.
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Who we are
We are designers, too.

• We are researchers
• We start with user needs
• We are strategists
• We are collaborators
• We iterate

Designing content, not (just) creating copy. 4



What we do

• Research
• Content strategy
• Auditing
• UX writing (microcopy)
• Accessibility
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• Information architecture (IA)
• Content creation
• Content editing
• Prototype creation
• Storytelling
• Consultation



What is 
neurodiversity?
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Neurodiversity

• ADHD
• Anxiety
• Autism
• Dyslexia

• Dyspraxia 
• Epilepsy
• OCD
• Tourette’s
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Neurodiverse experiences

• Hyper focus
• Fine detail processing
• Concentration
• Memory
• Cognitive control

• Mental health 
• Sensory awareness
• Observational skills
• Verbal skills
• Reading skills
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Neuroinclusive 
design
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Key points
Designing for neurodiversity is designing for inclusion.

• Reduce complexity
• Be clear and consistent
• Consider sensory experiences
• Check your digital assets
• Involve people
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Experience Design (XD) |   11

 



Reduce complexity

• Simple, clear language
• Short sentences
• Include headings
• Use sentence case

• Clear link text
• Low reading age
• Expand acronyms
• Simplify navigation
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Reduce complexity



Reduce complexity
A note on link text

Avoid:
• Click here
• See here / see more
• Unhelpful labels
• Lengthy text

Do:
• Label clearly
• Create helpful navigation
• Explain behaviour / file types
• Use unique text
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Link text comparison

More info

Browse room options

WINNER



Reduce complexity
What can you do?

• Create a strategy
• Audit your content

• Web pages
• Documents

• Hemingwayapp.com
• Screaming Frog
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https://hemingwayapp.com/


Be clear and consistent

• Clear layout
• Clear flow of information
• Clear calls to action (CTA)
• Clear error text

• Avoid idioms
• Avoid jargon
• Consistent design patterns
• Consistent language
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Be clear and consistent
A note on error text

Avoid:
• Blaming the user
• Being unspecific
• Technical jargon
• Unnecessary info

Do:
• Explain the problem
• Provide a solution
• Be concise
• Test your message

Experience Design (XD) |   18



Title vs sentence case
The Heart of a Great Trip Is a Great Stay

Experience Iconic Properties Across the Globe

The Heart Of A Great Trip Is A Great Stay

The heart of a great trip is a great stay

Experience iconic properties across the globe

WINNER



Be clear and consistent
What can you do?

Check your content:
• Web pages
• Documents
• Social media
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Sensory experiences

• Many noises
• Bright colours
• Extreme colour clashes

• Cluttered design
• Info overload
• Too many things happening
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Digital assets

• Reconsider use of PDFs
• Offer alternative formats
• Consider multimedia

• Videos – captions / audio description
• Images – alt text
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Digital assets
What can you do?

• Audit your assets
• Can you move to web?
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Involve people

• Test with neurodivergent users
• Reflect language

What can you do?

• Do you have testing opportunities?
• Be an advocate 24



Summary

• Reduce complexity
• Be clear and consistent
• Consider sensory experiences
• Check your digital assets
• Involve people
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We made it!

Any questions?

linkedin.com/in/laurie-cameron-back
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https://linkedin.com/in/laurie-cameron-back
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